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" · November 9; 202l ..-

' .. ' ' 
Mr: David Forte 

·: ,P.O: Box 40260:;· . 

.OI¥mp~a, WA 9~504-.0260 
. ... . . . 

.RE{ le~er Opposing OIC Proposed Rules Prohibiting the Use of Credit History in Personal Lines of 
,__Property an.~ Casualty _lnsur~n·ce (WS_R-~1~20-126) . · , · 

·Dear Mr: Forte: 

. -
' , I ~ .. •~ • • ..,. ', 

,.. .I ~m the owner of High Casca·desJnsurance-an in~ependent insarance.agel)cy that is. located in Castle· .. 
, ·Rock, Wa~hington'. J have·owned my.agency for many years, and have worked hard to dev~lop a solid 

book of:b'usiness. Many of the·poljcyholders that are served by my agency h~ve been·with µs for •many. 
· years. They are 11ot only my customers~but t _hey are my neig~bors, and many are p~rsona i-'friends.· I: 
. have taken great_. p'rid~ iri using my ~xperti,se, and"my authority as a licensed insurance pr::,odac;er;.to : -. 

a'ss.ist each c_ustomer to :fin'd 'necessary insurance pi:oducts that meet:his.qr her cover.age n~eds, ·at a 
.. _price that ·fits th~ ~.udg~t as well. . ·. . -- . . . 

, .. ,· 

- ·, 

My office actively does ,bus,~ess with many insurers, and ~ost oftJ,em have·used credit.:bc\sed '
.. in~urance si::orlngfor; nearly 20'years. This has benefited most.of my custo~ers.._because most of them· . 

nave favorabl~ credit stores; ·,The OIC's.proposed ru·i~s·would b,an the insurers that ser.ve rrw . . . 
. ..( . ' ' " ' "' 

cu$tomers fr.om uiing their good .credit,'as a7fac;tc;,r in determining the rates that they pay. !n my view, · ·. 
th.~ Rroposed rule ~ould.damage many of'my cu~omers~ w~o will se~ significant r~te increa'ses,if £tie ~ 
proposed "rule is adopted. This isn't just conjecture. This is exactly what happened starttng only a·few 
months·ago·when lnsura~ce·Commissioner Kreidler issu.ed "emergency rule~w:hic~ also .banned ·insurers 

·, -~· from usiqg er.edit. ,Many of '!'Y customers ~ere dam'aged as a ·result ofthe Ol(s Emergenc;y - , ; 
. 'Ri;i les. ,Many suffere,d almost imr'nediat~ prel'l'lium in.cre.ases in their auto a·nd ho·meowne2s fnsuran·c~ 

po.licies, a·nd the infrea,ses had n.othing:to do ~ith any claims filed. Ai:i informal review ofthe ·aaverse · 
_premium impac;t that the OIC's emergency rules _in:iposed on consumers in my pook·of business. . 
showe·d 73% with.dciuhle-digit premium incr~_ases for.. homeowners insurance, and 67% with double 
digit p,rertjium .ihcr.eases for auto insurance. The premium in'creases 'came as a direct r~su·lt of the OIC's 

• , " • ' ~ I • • 

,_ · Emernency Rules. ·1know th.at .the sam~ thin~ will happen on a la.rge~ scale if the pe_rmanent rule_that 
. · the-OIC n~s.propose1 is adopfed. . , . ·· ·, · 

. ' ' . I am _further: ~oncerned that many of p6ticyh~lders ~er-ved by,my ~g~ncy '!Jill be dafl'!aged b~cause they 
· · l_ive on fixed .personal b'udgets. l.f p·remiums go up ·as._ a result of the Ole's·proposed rule.s (and they 

will)., r am qfraid that many'Qf my CUStOJlleis will' reduce policy limits or increase their ded,uctibles.in_an ' 

.-~ffqft_t~ ke_ep E?ver.~ge at acost tha't fits th~lr;ru~¼11~r4·Ag1.efe may ~anc~I or' decline umbrella c;~verage 
.. '. Auro; Home. Hood, Bo'at, RV.ATV, Busin.es~ & Commercial Insurance amj .~onding. · · 

.., Life, lndivi<luat and Group Medical , Disability lncome, Long-Term Care ll)sUr')nce and Tax Defencd Annuities 
Securities offered through ProEquities.lnc.A Registered Broker-Dealer, Member.HNAA & SIPC. 

· Hig·h Cascades Insurance is ind~pendent of ProEquities. Inc. ' 

https://Busin.es
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as a result of the cost increases triggered .DY th~·OIC's proposed rnie. This means less robust ioverage . 
for these consumers, with ~iminished protection as ·a result .. The OIC's proposed rule wilFmean higber 

"· 

costs and dim.inished tove(age for many consumers that l·have worked with for so many y~ars. ·· 
' ' . 

. The prop_bse~;rule has also imposed a strain on '.me and th~ staff tffat are in. my offiee. We were 
• bombard~d wJth calls•from confµsed and irrit.ated cu.storners in the wake of the Emergency Rules 'that . . ~ ' ' .. . ~ 

were adoptecl earlier this year, and this is likely to b~ repeated again if the Ole's pe_rm-anent rule is 
·. ·adopted. All 9fthe turmoil resi.dting from the Ole's emergency rules di,verted me .and_ my staff from · 

our normal work. We spent c.ountless hours answers consumers' _questions about wharwas happening 
, with the·cost of their·~uto and home0WDer's insurance, ~nd ,the fact that the OIC's-~mergen,cy r~les . 

triggered it all. The proposed_ rule al~o· puts my-~gency at ~ great risk for l_ost business. ' When the OIC'~ 
.emergency rules resulted in higher premiums for .th0t.~sands of insurance consumers across the state., 
the'OIC. blithely ·suggested that consumer~ should "shop around". Advi_sing policyholders'that my 
agency has served fo~ decades,tq "shop aroun.d" bas,ically asks'these con~umers to le9ve the high 

' _quality se·rvice•t~at they have enjoyed from Hi'gh Cascade's ln~urance, and start over"with some·other 
, compan/-Thjs is ndt a reasonable respon_se to a premium inc.reas~ that the OIC's emergency rules • 
-t~iggered:', I am· greatly worried'that if the ·Permanent rule is ad9pte'd, con~umers· wilLsee anoth~r 
roµrid of premiu·m increases, and' the Olt'wilt repeat their previo•us damaging advice. ' 

I ~ : i ', ' • • .., • 

. My customers ·,oak to my agency for informatio~, ar:,d it was hard ~o pr_ovide satisfying' a_nswers about 
the OIC's .Emerg.e'ncy Rules, ar:id the adverse impact~ tnat.sc;> many of my customers experienc~d. I 

,l;>eUeve that all ofthese:adverse 'impacts will continue, and that they will become worse, if the.oic 
~ ,( . ' \ . ~ ' 

cqntinues to move foniv~ud and adopt th~ permanent rule that has'been proposed. • · · 
. . ' 

~ ' } . . 

·Fort1.,1nately, th.e Courts overturned the QIC's Emergency Rules, and my agency is' no;vv aware that some 
jnsurers intend to res.tore the good credit discounts that many 9f my customers built over so many , 
'years' . . That's great news for.so,.rnany consumers thc!t my ·agency ser:ves. But all of that"goocl 'news 

· ~o.ulif be washed away ifthe OIC adbpts\h~ proposed.Permanent Rule, ~hich refle~t~ the ~ame 
darnag!ng restrictio~ that the Court invalidated c;>nly a few weeks ago. 'i=or these' reasons, ,. am opposed 

.to._ t.he OIC's Proposect Rule .thatwo1.,1ld pr9hibit the use of ~redit history jn personal lines of prop~rty 
and casualty !.nsu~ance. Accordingly, I am asking the CIC tq,withdraw this.rulemaking, and to _not move 
forward with its adoption. 

' ' 
Way UTCF,.C ; ChFC 
Own~r, High Cascades Agency 
Castle Rock, Washington 

. A frue.Multi-Jine Agency 
· . Auto, Home. Hood, Boat. RV, ATV, Business & Commercial Insurance and Bonding. . 

Li{e. Individual and Group Medical, Disability Inconie,.[ong-Term Car~ Insurance'and lax Deferred Annuities ., ' . 
, highcascad~gency.com . . 
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